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Patternmakers Trade Visit London Stock Exchange Group

* Welcome
* Market close sequence - balcony
* Tour

* 6t floor drinks reception

e Short Talk
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On December 12, 2022, we announced
that LSEG and Microsoft entered a
strategic partnership for the
development of next-generation data,
analytics and cloud infrastructure
solutions. This strategic partnership
accelerates our growth and
transformation plans, particularly in Data
& Analytics.

Follow this page to keep up on this
important partnership.

@ Microsoft EVP Judson Althoff on Microsoft's strategic partnership ... o
Watch Later Share

MORE VIDEOS

P o) 000/106

£ Microsoft
»

B & Youlube

e Acquisitions and strategic partnerships to take us to the forefront of Data and technological solutional

* Refinitiv merger
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Footwear
Companies

We only have 3 issuers who focus solely on footwear

supporting British footwear and clothing brands of all sizes from long time favourites to our more
modern online offerings.

- Dr Martens

- Shoe Zone — star of primary markets fast growing
Listings 2022 - Unbound Group — came to market 2021 Home to Hotter

Also listed are quite a few retailers that are wider clothing brands who sell footwear
- Boohoo group

- Mulberry

- Pittards

- Unbound Group

- ASOS

- Frasers Group

- InThe Style

- JD Sports

- Quiz

- Sosandar

- Next
- M&S
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Facilities
Management

Facilities Management companies listed

= Compass Group
= Essentra
Listings 2022

" Madinet Nasr
= Mears Grop

= Mitie Group

= React Group

= RS Group

= Savills

= Synectics

= Travis Perkins
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Celebrating Women in Property and FM
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corfHBeRATAL
Property and Facilities supporting growth

Location Strategy defines how we use our locations to deliver value for our clients and colleagues, enables
resiliency and access global talent

Business Hub

Location Strategy Principles: HUB FOOTPRINT

Right Talent in

Right Location _ + 80 Talent site
Nottlngham Gdynia

L=l =]

Operational Hub

Support Business Growth and Globally
Market access London 9 o Bucharest
St. Loui 0 0 New York Paris
Facilitate access to global talent - Louls Beijing
0 Bengaluru 0

Mitigate Operational risk and

enable resiliency Heredia O

Colombo

o 0 Manila

Enable fulfilment of Legal and
Bangkok

Regulatory obligations

Promote adjacency between
Divisions and Functions

Deliver efficiencies with a Americas EMEA APAC
consolidated footprint

~24,500 120+ citiesin Additional 12,000+
LSEG Headcount 70 Countries Partner Headcount
3 Business Hubs 10 Operational Hubs 80+ Sales Talent sites

Yo% LSEG 11
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Location Strategy Headwinds

Location strategy needs to factor in both internal and external pressures to support our growth and customer focus

Hybrid/ Work from + Adopting distributed working models, e.g. Facebook and Google

Anywhere (WFX) models - Work from anywhere allowing access to untapped talent pools where no Real Estate presence

! High Attrition

= Adjacency
Diversity and Inclusion
(D&I)

ﬂ Climate Change

Geo-Political Risk and » Risk of geographic instability
Regulation « Inhibitory regulatory requirements e.g. data sovereignty

High attrition and low brand presence in some Operational Hubs

Promote agility between divisions and functions through co-location

Leverage locations offering diverse talent

Impact of climate change on locations

Impact of increasing cost (i.e. wage inflation) and competition

Long Term Sustainability

¥O¥ LSEG
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Location Strategy

With a dispersed footprint, Divisional and Functional alignment to group-wide Location strategy is imperative

What do we do?
Key consideration for
+ Define group-wide Location strategy and ensure alignment of our footprint assessing LS Opportunities
«  Work with Divisions and Functions to assess opportunities
DI * Review site growth plans
e I . Customer Talent
« Hub Playbook — Providing insights on hub capabilities to support location
selection Interaction Requirements
Regulatory Sustainability
+ Manage Demand view of our sites to support real estate decisions
. « Coordinate with Enabling Functions (i.e. Tax, compliance, HR) for
Implementation . .
implementation Market
Adjacency
+ Support Transitions using a standard execution framework Growth
Time-zone Language

Yo% LSEG .
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Enabling our business for growth

WHAT WE DO

A
%,

Design & build workplaces

which reflect our identity,

promote collaboration and
enable business performance

HOW DO WE DO IT

One team, one
purpose

The collective skills knowledge
and expertise of our supply
chain, our internal business
partners and our in-house team
ensures we are able to deliver
real value

¥O¥ LSEG

&

Operate our workspaces
effectively and ensure we
provide an excellent colleague
& client experience

Keep colleagues safe and
secure at their workplace or
when they are travelling

OUR SUPPLY CHAIN
PARTNERS

1500 people

CBRE ~ArcaDIs (({)JLL s

The head, hands and heart of
our operations

®  ©

Gather, analyse and manage
workplace data enabling us to
make better decisions

Drive lower carbon emissions
in our facilities contributing to
LSEG'’s environmental
commitments

Ensure we operate an efficient

real estate portfolio which can

flex to meet the changing needs
of the business

PROPERTY & FACILITIES
IN-HOUSE MANAGEMENT TEAM

LSEG CORPORATE FUNCTION
BUSINESS PARTNERS

36 people | Technology | | Finance |
management team and in-house SMEs

| People | | Procurement |

Mm&" @ | Communications | | Risk |

| Corp. Ops | | Legal |

Developing our strategies, policies
and standards and managing
stakeholders

Providing a range of specialist
support to the team

25 FebruaryLBEG 14
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LSEG are global business and a key part of the world’s financial system. As such, we play an important role in

contributing to economic stability and sustainable growth. It is a role that we perform with pride and we take
our responsibilities very seriously.

* The steps we need to take to create lasting changes which ultimately make our planet a safer, healthier and more
equitable place to live

Positioned at the heart of capital markets, we are uniquely placed to drive long-term sustainable economic growth
across global economies

Transforming the global financial eco-system

. : . . d | d ALIGNING PAY, PEOPLE AND
Transtorming our operations and culture an PLANET, EXECUTIVE

supporting the wider community COMPENSATION AND
SUSTAINABLE VALUE CREATION

o ) . &F
. 3

2

Celebrating Earth Day



Diversity

Lived experience and
Diverse expertise

CORPORATE

Networks Network Lead/s
WIN Carien Van der Hoop & Akua Opong
BEING Tola Omotayo & Jonathan Etheart

Veterans Support Network (ViSioN)

Eric Warren

Pride

Arlene McDermott & Matt Toole

Multi-Faith Network

Jaz Gillon & Vigas Sheikh

Multi-Cultural Network

Rudo Manyemba & Robert Lam

Mental Health Awareness Champions (MHAC)

Oluwatomisin Olayinka & Steven Oxborough

LEAD Network

Natasha Odogwu & Emma Rabbits

Asian Affinity Network

Dee Liyanwela & Parul Kumar

Accessibility Network

Akua Opong

Foundation

Akua Opong, Maria Powell & Sara Sadoon

LSEG Accessibility Network

Tyler Solim (Has the know in most networks)

g/

LSEG Asian Affinity Network

Tha | RE(A Arroccihilihy Nlahwnrk amnAware DVAND

LSEG Black Employee Inspired Network Group

(BEING),

Thao | RF(A Acian Affinitv Nlatwnarl aime ta ha a



,,("Vv s
CITY
LONDON

Climate Action
Strategy

Year Two of Climate
Action (2022-2023)

WA

The Historic Buildings Challenge is part of the
City Corporation’s Climate Action Strategy to support the
achievement of net zero in the Square Mile by 2040.

» Gathering experiences and challenges about the changes needed to achieve net
zero in our historic listed buildings.

» Feedback to help identify and share the most time and cost-effective solutions that
can best protect, enhance and sustain the value of our heritage asset.

» The obstacles to adapting listed buildings in the face of a rapidly changing climate
can seem daunting, numerous, and expensive to overcome.

» Purcell Architects have been commissioned by the City Corporation to help you
understand and facilitate the adaptations to improve the resilience, value and
efficiency of our historic building.

These are the City’s scope 1, 2 (within City boundary) and scope 3
(outside City boundary emissions).

@ SquareMile (‘BASIC+’) boundary (1,528 ktCO,e)

L45%  Transport_outt el 1 Understanding the Square Mile
447, (LS O S {@buildings H H
FALEulde Emissions
B 4%  pomesticbuildings
I 3% Transportation - On-road ,_Transport: 49%
l 2%, Transportation - Railways Buildings: 48%

| 1% Transportation - Aviation & shipping

| 1% Energy - Transmission & distribution

| <1%  wasteawastewater



Why a Historic Building Challenge?

Historic Building Challenge

Carbon Reduction & Climate Resilience « Square Mile - a unique historic environment of exceptional richness and
significance

* Designated assets - over 600 listed buildings, 27 conservation areas, 48
scheduled ancient monuments and four historic parks and gardens.

* Fit for the future - transitioning away from a reliance on fossil fuels and
being resilient to a changing climate

* Collective Challenge — adapting this historic environment will need to draw
on the actions and expertise of a wide range of stakeholders.

PROBLEM?

THE CHALLENGE
HOW BIG IS THE PROBLEM?

Listed buildings within

the square mile
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6 Key Actions: -
Develop and implement a Square Tighten standards for new buildings
Mile Local Area Energy Plan ‘ ‘ﬁ{ through Supplementary Planning
Guidance
A Historic Building Energy Retrofit % Scope and launch a
Q Challenge Climate Action Fund
Create exemplar guidance on Square Develop and implement a Square Mile
Mile refurbishment organisational value chain strategy




St Margaret Pattens Guild Church
Friends of St Margret Pattens

Friends of St Margaret Pattens

Home Friends of St Margaret Patte:

We are the only Livery Company in the City with a

church named after us which we call home.

THE CHALLENGE
WHAT NEXT?

B

historicbuildingscarbonreduction.commonplace.is
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CALL TO ACTION

Pattenmakers establish (small) working
group to develop a plan. Work with the
Climate action livery group

To ensure that SMP is part of the City wide
programme and benefits financially and
from the expertise being offered

Link with LSEG for support, advice,
expertise. Link to LSEG and City
Corporation Net Zero pledge

Friends of St Margaret Pattens Spring Party
* Thursday 27t April Please join us

Patternmakers and Friends of SMP should
be advocates and work to promote
achieving the cities targets
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